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I was hoping that people would take photos or shoot videos in their many home countries, but
I didn't want to insist. So this is how I asked, in a blog post published on December 4, 2008

I l r hel

You may notice that the book cover design that Doug and I developed looks like
an old rock poster. (Cool, isn’t it?) Our idea was that prior to the web, rock bands
invested a lot of money in a great poster and plastered it all over a city before a
gig. They created a localized World Wide Rave by using interesting graphics.

Well, we created posters too. And I want to send you one.

I am having people around the world put the poster somewhere interesting in

their country, with fascinating people, or in unusual settings, and then send me a
digital image or short video. My goal is to get a bunch of countries / cities / loca-
tions represented. You'll see some fun examples already on the World Wide Rave

- site.

I've got a stash of posters ready to be mailed. Do you want one? If you do, I hope
you'll take a photo or very short video with the poster, but there’s no obligation.
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Within a few days of that post, I had mailed out more than 100 posters to people all over
the world. I brought them with me to my keynote speaking gigs and handed them out.

We mailed a copy of the poster to journalists who received pre-publication galley copies of
the book. To date, more than 2,000 posters have been distributed. Not long after the posters
shipped out, I started to receive digital images of them from around the world. Each day
brought a few more. Exciting stuft!
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STORIES BEHIND THE

I've been positively stunned by the generosity of more than 100 people from around the world
who shared photos and video clips for us to enjoy. What's most interesting to me is that these
people took time out of their busy days simply because they wanted to. They expected nothing
in return except to be a part of a global initiative. I could go on and on about what we can all
learn from this impulse, but I'm sure that if you've read this far you get my point: There’s
nothing more exciting than when people are spreading your ideas and sharing your stories—
and it's fun for the sharers as well. Moreover, each of us, including you, has the ability to create
a World Wide Rave. So once again, thank you to all who participated.

There is an interesting story behind every single photo and clip included in the finished
video. You can read many of them on the World Wide Rave site. Here are several that I
find particularly fun.

MUMBAI, INDIA  Prakash Dogra took the photo with his children Leisha and Prakarsh standing
in front of the iconic Taj Mahal Hotel at the Gateway of India. Sadly, the hotel was made even
more famous for the wrong reasons just a month before this photo was taken, as it was the
scene of a terrorist attack.

PRIDE OF LIONS Nico Prinsloo sent a series of videos taken at Ranch Lions and Wild Things
outside Polokwane in Limpopo, South Africa. The lions live in the wild and were trained

by Viv Bristow, a Zimbabwe farmer. Nico says, “Viv Bristow had to flee with his lions and
elephants after his farm was taken over by war veterans. Bristow provides lions, elephants, and
other animals for filmmakers, and his animals have appeared in many local and international
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films. The person holding the poster is Frank Kasakamula, manager at Ranch Lions & Wild
Things. Tourists can go on lion tours and see the lions in their natural surroundings, although
visitors are not allowed to mingle with the lions as we did for these images.”

DRACULA’S CASTLE Eugenie Verney sent the very cool photo taken of her daughter holding a
World Wide Rave poster in her teeth. She’s standing at Slains Castle, just north of the village
of Cruden Bay, Aberdeenshire, Scotland, where they live. This landmark is thought to be the
inspiration for Bram Stoker’s Dracula.

VIRTUAL WORLD The virtual world image was sent by Dave Elchoness (who is the avatar with
the blond hair) of GoWeb3D Experiences and taken in a virtual learning environment. Dave

is a virtual worlds & web3D entrepreneur and executive director of the Association of Virtual
Worlds. His partner, Rahul Dutta of Gurgaon, India, is the one with the dark hair, and the
virtual setting is the Qutab Minar Complex, ancient ruins located in Delhi, India.

ANTARCTICA The photo taken of Wilson Piedmont Glacier at Marble Point, off the Ross Sea
in Antarctica, was sent by Keri Nelson, who lives nearby. I met Keri via Facebook by way of
Twitter. Let me take a moment to explain, because this is one of those “power of Twitter”
stories. By the end of December of 2008, I realized that I had photos or video from six of the
seven continents and really wanted to have a photo from Antarctica. So I sent out a tweet on
December 30, 2008 asking my followers if anyone knew someone there. Several people
responded with leads, including Keri’s friend Brenda Haines. I traded a few Direct Messages
with Brenda and within a few hours had a connection to Keri via Facebook. After she agreed
to help, we sent her a poster by way of the U.S. Air Force (via New Zealand). Less than a
month later, Keri sent us this terrific photo! I'm so jazzed to have a photo from Antarctica
because now we have all seven continents represented in our truly World Wide Rave video.
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THE GRATEFUL DEAD T frequently use the Grateful Dead as an example of “losing control”

of your marketing to let your ideas to spread. Starting in the 1960s, the Grateful Dead
encouraged concertgoers to record their live shows, establishing “taper sections” where fans’
equipment could be set up for the best sound quality. The band was happy to have Deadheads
trade tapes and make copies for friends. The cult of the Grateful Dead concert became a
pre-Internet World Wide Rave, driving millions of fans to the band’s live shows for over thirty
years and generating hundreds of millions of dollars in revenue. Since Jerry Garcia’s passing,
the band no longer tours as the Grateful Dead. However, on November 2, 2008 I had an
opportunity to see Phil Lesh & Friends (Lesh is the Dead’s bass player) in New York. I got
way up front and a friend shot the short clip of the band playing Bertha. (Special tidbit for
Deadheads: I've managed to slip a Grateful Dead reference into each of my five books.)

THE APOLLO ASTRONAUTS TI'm a big fan of the Apollo moon program. I collect artifacts from
the program (including some that were used on the surface of the moon) and display them on
my Apollo Artifacts blog. Yes, I know—this is a weird hobby. Anyway, on November 8, 2008,
I attended a benefit dinner for the Astronaut Scholarship Foundation. The Foundation organized
a commemorative photo shoot, and I got permission to have my photo taken with nearly all
of the surviving Apollo astronauts, including five men who walked on the lunar surface.
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WORLD WIDE RAVE

As the photos and video clips started to come in from people around the world, I showcased
them on my World Wide Rave site. But I realized that not very many people would take the
time to look at all of them, so I wanted to have a way to bring them together.

Video was an obvious solution to showcasing all the photos.

My thoughts went immediately to Matt Harding and his videos. I'm a huge Matt Harding
fanboy, and I especially love Where the Hell is Matt (2008). As of this writing, that video has
been seen more than 17 million times. In it, Matt visits forty-two countries from Bhutan to
Zanzibar and dances in all of them with enthusiastic locals. In my opinion, a critical element
of Matt’s video is the music. The song, “Praan” by Garry Schyman, draws you in.

So I knew I had to have a great tune in my video. But how? What song would I use?
Could I get the rights to use the song legally?

At the Brand Manage Camp event in October, 2008, I met Audrey Arbeeny, executive producer
at the Audiobrain sound-branding company. During Audrey’s amazing presentation, I learned
more about sonic branding in just forty minutes than I had in twenty years as a marketer.

I contacted Audrey after the event and hired her company to create an original song for my video.
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Their experts approached the task from a branding perspective. They learned about the key
attributes and the best ways to articulate the idea of a World Wide Rave through music and
sound. Audrey and her team read an early copy of the book, heard me speak about the topic,
researched how ideas spread, read blogs, and basically collected as much relevant informa-
tion as they could.

After a few weeks, Audiobrain presented me with the following unique characteristics,
which the composers wanted to express with music and sound:

BOLD: Catalyst for change, energetic, fearless, dynamic, passionate, optimistic.
SOCIAL: Networking, open-minded, fun, accessible, connecting, technological.
CLEAR: Practical, straightforward, credible, no frills, simple.

COOL: Fresh, inventive, outside the box, creative.

Once I agreed, the composers worked to ensure that all those traits were supported by the
music. The team provided me with dozens of short music clips along the way, in order to
get feedback. It was a fun and exciting project for me to be a part of.

And T just love the finished work. Al
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Audrey Arbeeny, executive producer at Audiobrain, recalls:

“The music was created from a branding process and is unique and authentic to David Meerman Scott
and his vision of a World Wide Rave. The music serves as the foundation with key melodic elements and
instrumentation carrying through, creating a clear, consistent, long-term, and true voice for David
Meerman Scott and World Wide Rave.

BOLD is illustrated by the fuzz bass, “four on the floor” insistent bass drum, and the melodic piano.
There is a sense of movement and development into optimism and excitement. The piece builds dynamically,
and has a rousing anthemic feel to the chorus.

SOCIAL is said through both the instrumentation and structure. We start out with a small sound, almost
asking a question. It is then joined by other instruments, creating a dialogue. There are continual segments
of musical elements joining together, with an overall quality of inclusiveness. We used very small back-
ground sounds with a lot of movement to illustrate technology: not in a predictable, computer-like way, but
as warm and fun nuances.

CLARITY is heard throughout the piece. The piano is clean and bright, as are the guitar harmonics.
The acoustic and electric melodies over a solid foundation percussion illustrate credibility and are very
straightforward and clear, but with many interesting and colorful sounds and energies moving through them.

COOL is heard in the quiet beginning and sense of direction illustrated by the guitar fade-in and drum
development. The background guitars have a swagger and freshness. The music has a very confident and
fresh point of view, and we illustrated inventiveness through many of the colorful, aspiring, and unusual
sound combinations throughout.”

Go back and have another listen and I think you'll have an even greater appreciation for the
work Audrey and her team did.
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PRODUCTION

Now that I had a collection of images and a great soundtrack, I needed to put it all together
into a finished video. I wanted the finished product to be on the short side. I was hoping it
would have an international feel, so that it would work in any culture. Most important, I lived
in fear that it would be boring!

There’s no way that I could accomplish all that myself, so I looked around for someone to
help me.

The natural choice was my friends at yourBusinessChannel, an online TV channel focused on
high-quality global business information. I already have a weekly show on yourBusinessChannel

available via their network of syndicator sites. The channel is run from New Zealand, and
Mark Sinclair (who managed the video) is based in Bristol, UK, so the global dimension
was perfect.

Mark and his team were incredibly enthusiastic about the project. While I had a broad sense
of what I wanted to accomplish, Mark’s team was responsible for the vast majority of the
interesting aspects of the video, and I was amazed by their attention to detail.

The shot sequence is timed perfectly to the music. The flags in the graphics flutter gently in
a breeze. The cubs you see in the beginning grow up to be big lions at the end (just like a
World Wide Rave). Terrific!
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Mark Sinclair, Features Editor at yourBusinessChannel, recalls:

“When | first told the team about the World Wide Rave, and the video we’d be producing, they were really
excited. Not just because it would be a fun project (which it was). But because the World Wide Rave
encapsulates something we experience every week whilst producing dozens of business TV shows.

With the power of the Internet, clever people can achieve incredible things by getting others to rave
about them — not just locally, or even nationally, but right around the world. So it was very cool to be
working on a project which documents this and promotes a book about it. With David in the U.S. and the
video production team in England, Scotland, Germany, the Netherlands, and New Zealand, this is truly a
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world-wide video!
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CHALLENGE

So there you have it, the story of the video.

What I find so fascinating is that all of those people sent me photos and clips because they
wanted to be a part of a fun little idea. Nobody needed to be coerced or tricked. Although I
did invest some money into designing, printing, and shipping the posters; commissioning
the original music, and video production, I didn't pay the people who shot the photos and
video clips. They participated because they wanted to. I think that idea is incredibly powerful.
Anyone who can think of something interesting to do online can build a following of people
to tell stories and spread the idea.

You can achieve these results too, by applying the ideas in World Wide Rave and by studying
other people’s success. You can generate a World Wide Rave of your own.

Large or small, big corporation or entrepreneur, you and your business need to get out there
and make it happen! Here are the Rules of the Rave:

* Nobody cares about your products (except you).

* No coercion required.

 Lose control.

* Put down roots.

 C(Create triggers that encourage people to share.

* Point the world to your (virtual) doorstep.
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| know | keep repeating myself, but | have to end on this note because it’s just so true. A World Wide Rave—

having others tell and spread your story for you—is one of the most exciting and powerful ways to reach your
audiences. It's not easy to harness the power, but any company with thoughtful ideas to share—and clever ways
to create interest in them—can, after some careful preparation, become famous and find success on the Web.

YOUR CHALLENGE: How will you create a ?
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